
What does “SYSTEM” stand for?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

1

Why it is important to know the number of searches for the term chiropractic?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

2

Why it is important to know the number of searches for the term chiropractic and back 
pain?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

3



Why it is important to know the number of searches for the term Wellness?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

4

Why it is important to know the number of searches for the term MT?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

5

Why it is important to know the number of searches for the term Lifestyle?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

6



Why it is important to know the number of searches for the term Health?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

7

Where do you want to focus your marketing?!
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

8

What is the number one requirement behind every successful practice and 
marketing program ?!
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

9



What is the 90/10 Rule? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

10

Why do you need to break the 90/10 Rule? http://tinyurl.com/l3gj5r
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

11

How much should you devote to marketing? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

12



Imagine 1 lecture and your marketing is paid for!
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

13

What is the purpose of an event?!
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

14

What kind of events do you want to do?!
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

15



Why do you need to create value?!
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

16

How do you reach your goal? http://promotionalpieces.s3.amazonaws.com/
Survey_Lead_Generating.pdf!
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

17

People will trip over themselves for you to contact them!
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

18



When does the relationship begin? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

19

What is the difference between an Event and a SYSTEM? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

20

What is the key component of The “SYSTEM”? Why is it important?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

21



Why do most practitioners not follow through?
http://promotionalpieces.s3.amazonaws.com/
BiggestMistakes_Practitioners_Manual1.pdf
http://promotionalpieces.s3.amazonaws.com/BiggestMistakeschiropracticManual1.pdf
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

22

Is Social Media a good tool to get traffic to your site? Where's the problem?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

23

Are lectures a good tool to get patients? Where's the problem?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

24



Are Wellness Days a good tool to get patients? Whereʼs the problem?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

25

Are Teleseminars a good tool to get patients? Whereʼs the problem?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

26

Are Interviews a good tool to get patients? Whereʼs the problem?Whereʼs the power?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

27



Why is an interview a powerful add-on to any event?
http://healthnewspodcast.com/Interviews_of_You.html 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

28

Is audio on your site a good tool to get patients? Whereʼs the problem?
http://download.cnet.com/Expstudio-Audio-Editor-Free/3000-2170_4-10444774.html?
part=dl-EXPStudio&subj=dl&tag=button
http://www.ambrosiasw.com/utilities/wiretap/
http://www.easyprompter.com/prompter.php
http://www.ezs3.com/
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________29

What is the goal of the SYSTEM? What is a Lead? Why repetition? Why automatic?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

30



Does anyone else use a system? Think of every event you attended this year.
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

31

List all the parts of a complete “SYSTEM”.?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

32

List all the parts of a complete “SYSTEM”.?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

33



What is the ideal time to convert leads into patients? When do you  start?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

34

Why is Step 1 an important piece of the "SYSTEM"?
http://www.voiceshot.com
http://www.icontact.com/a.pl/415868
http://www.aweber.com/?100
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

35

Why is Step 2 an important piece of the "SYSTEM"? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

36



Why is the purpose of the HealthNews? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

37

Why is the purpose of the 52 H&L Tips? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

38

Why is Step 3 an important piece of the "SYSTEM"? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

39



Why is Step 4 an important piece of the "SYSTEM"? 
http://www.aweber.com/?100
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

40

Why is Step 5 an important piece of the "SYSTEM"? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

41

Why is Step 6 an important piece of the "SYSTEM"? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

42



Why do you need a "SYSTEM"? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

43

Why does The “SYSTEM” make it so simple?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

44

Why do patients leave? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

45



Why do most practitioners not follow through?
http://promotionalpieces.s3.amazonaws.com/
BiggestMistakes_Practitioners_Manual1.pdf
http://promotionalpieces.s3.amazonaws.com/BiggestMistakeschiropracticManual1.pdf
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

46

How do you answer these questions? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

47

What is the cost of doing this yourself? 
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

48



Which is a better value you doing it or us doing it?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

49

Which is a better value you doing it or us doing it?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

50

Like money in the bank.
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

51



52

Why is this the way to go?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

53

Compare this to a once a month Newsletter?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

54



Why would you want the Doctorʼs Resource?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

55

Why is the HealthNews so important?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

56

Why is this the way to go? What is your How Much Formula?
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________
________________________________________________________________

57



If you do your part we’ll do our part satisfaction guaranteed.

58

If you do your part we’ll do our part satisfaction guaranteed.

59


